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ANALYSIS OF PREVIOUS STUDIES 
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THE PURPOSE
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STAGE 1. ANALYSIS OF CONSUMER PREFERENCES FOR A SET OF SIMILAR PRODUCTS
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(pilot study)

STAGE 2. ANALYSIS OF MOTIVES INFLUENCING CONSUMER PREFERENCES IN TERMS OF ECO-FRIENDLINESS

quantity
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Rank

(based on pilot study)

STAGE 3. ANALYSIS OF VALUES THAT ARE BASES OF MOTIVES AND PREFERENCES
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PILOT STUDY RESULTS, 2021

  

Figure 1. The system of value factors for the green choice of office paper
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CONCLUSION


